Programme..Master of Commerce (MCom)

MCM5104 MARKETING MANAGEMENT

Course Code MCM5104 | Semester | I
Course Title MARKETING MANAGEMENT
Credits 4 | Type | Core

Learning/Course Objective

e To familiarize the students with the basic concepts and principles of marketing.

e To understand the impact of environment in a marketing channels context.

e Todiscuss in detail, the different elements of marketing mix.

e To understand about the changes in consumer behaviour and different roles played by the consumers in the
marketplace.

e To discuss the concepts of product design, new product development, product life cycle for various products
& services and observe the complexities involved in pricing decisions.

e Todiscuss and explore various retail formats and theories.

Course Structure

Unit |

Introduction to marketing management--Concept, nature and importance of marketing; Evolution of marketing
concept; Marketing environment—Micro environment of marketing and macro environment of marketing —Domestic
marketing and international marketing.

Unit i

Consumer behaviour- buying roles and behaviour; Individual consumer behaviour and institutional consumer
behaviour-- models of buying decision; factors influencing buying decision—cultural, social, personal and
psychological factors—buying process—consumer adaptation process—changing patter of consumer behaviour.

Unit 11l

Market segmentation, targeting and positioning — levels and patterns of segmentation; effective segmentation;
market targeting; positioning methods and strategies. Marketing research - Scope and types of marketing research.

Unit IV

Product and pricing decisions- Concept of product; product line and product mix; new product development;
packaging and branding; brand extensions; Pricing decisions- factors influencing price decisions; pricing strategies;
Product life cycle stages and strategic marketing decisions; Promotion and Distribution-Promotion mix; Promotion
mix; advertisement budget; media planning; measuring advertisement effectiveness. Sales promotion - objectives,
tools and techniques. Distribution channels- physical distribution decisions; channel intermediaries; channel
management. Wholesaling and retailing- retail marketing, retail formats.

UnitVv

Marketing organization and control systems- organizing marketing department; marketing control techniques- annual
plan control, profitability control, strategic control. Product Marketing Vs Services Marketing-Green Marketing-
Gender based Marketing-Marketing for non-businessorganization.

A minimum of five cases are compulsorily discussed in class room.
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Learning/Course Outcome
e Determine strategies for developing new products and services that are consistent with evolving market

needs.

e Discuss the PLC and its implications for marketing.

e Analyse elements of a brand and explain how the brand-building process contributes to success of products
or services.

e Develop the skills among students to critically analyse the Promotion-Mix.

e Demonstrate how to organize & control marketing activities.

Books for Reference

1. Kotler, Philip and Gary Armstrong: Principles of Marketing, Pearson Education, New Delhi 2004.
2. Stanton, W.J., Fundamentals of Marketing, McGraw Hill, New York 1994.

3. Saxena, Rajan: Marketing Management, Tata McGraw Hill, New Delhi 2004.

4. Kotler, Philip: Marketing Management, Pearson Education, New Delhi 2005.

5. Ramaswamy, V.S. and Namakumari S: Marketing Management, Macmillan, New Delhi, 2003.

6. Rajendra P. Maheswari, Marketing Management, International Book House, 2012

7. Neelamegham, S, Marketing in India; Cases and Readings, Vikas New Delhi, 1988

12



	M.COM PROGRAM STRUCTURE AND REGULATION
	Program Structure and Scheme of Examinations

	SEMESTER I
	MCM5101: MANAGEMENT CONCEPTS &ORGANIZATIONAL BEHAVIOR
	Learning/Course Objective
	Course Structure
	UNIT1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for Reference

	MCM5102ADVANCED FINANCIAL ACCOUNTING
	Learning/Course Objective
	Course Structure
	UNIT I :
	Unit II
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for Reference

	MCM5103 STATISTICAL ANALYSISAND QUANTITATIVE TECHNIQUES
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNITII:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for Reference:

	MCM5104 MARKETING MANAGEMENT
	Learning/Course Objective
	Course Structure
	Unit I
	Unit II
	Unit III
	Unit IV
	Unit V

	Learning/Course Outcome
	Books for Reference

	MCM5001 MANAGERIAL ECONOMICS
	Learning/Course Objective
	Course Structure
	Unit 1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for Reference

	MCM5002  INFORMATION TECHNOLOGY FOR BUSINESS
	Learning/Course Objectives
	Course Structure
	Unit 1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for Referencing

	MCM5003 BUSINESS ENVIRONMENT
	Learning/Course Objective
	Course Structure
	Unit 1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for Referencing

	MCM5004  PRINCIPLES OF MANAGEMENT
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for Reference


	SEMESTER II
	MCM5201  FINANCIAL MANAGEMENT
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for Reference

	MCM5202  INVESTMENT AND PORTFOLIO MANAGEMENT
	Learning/Course Objective
	Course Structure
	Unit 1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for Reference:

	MCM5203  COST AND MANAGEMENT ACCOUNTING
	Learning/Course Objective
	Course Structure
	Unit 1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for Reference:

	MCM5204  COMPUTERIZED ACCOUNTING
	Learning/Course Objective
	Course Structure
	UNIT – I
	UNIT – II
	UNIT – III
	UNIT – IV
	UNIT – V

	Learning/Course Outcome
	Books for Reference:

	MCM5005  HUMAN RESOURCES MANAGEMENT
	Learning/Course Objective
	Course Structure
	UNIT I
	UNIT II
	UNIT III
	UNIT IV
	UNIT V

	Learning/Course Outcome
	Books for Reference:

	MCM5006 BUSINESS RESEARCH METHODOLOGY
	Learning/Course Objective
	Course Structure
	Unit 1 :
	Unit 2 :
	Unit 3:
	Unit 4:
	Unit 5 :

	Learning/Course Outcome
	Books for Reference

	MCM5007  ENTREPRENEURIAL DEVELOPMENT & MSME MANAGEMENT
	Learning/Course Objective
	Course Structure
	Unit I
	Unit II
	Unit III
	Unit IV
	Unit V

	Learning/Course Outcome
	Books for reference:

	MCM5008  BASICS OF ACCOUNTING
	Learning/Course Objective
	Course Structure
	UNIT I
	UNIT II
	UNIT III
	UNIT IV
	UNIT V

	Learning/Course Outcome
	Books for reference:


	SEMESTER III
	MCM5301  ADVANCED CORPORATE ACCOUNTING
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for reference:

	MCM5302  CORPORATE GOVERNANCE AND BUSINESS ETHICS
	Learning/Course Objective
	Course Structure
	UNIT I
	UNIT II
	UNIT III
	UNIT IV
	UNIT V

	Learning/Course Outcome
	Books for reference:

	MCM5303  FINANCIAL MARKETS AND INSTITUTIONS
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Reference Books:

	MCM5304  DIRECT TAXES LAW AND PRACTICE
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for References :

	MCM5010  MANAGEMENT STRATEGIES of MNC’S
	Learning/Course Objective
	Course Structure
	Unit 1:
	Unit 2:
	Unit 3:
	Unit 4:
	Unit 5:

	Learning/Course Outcome
	Books for References:

	MCM5011  PROJECT MANAGEMENT
	Learning/Course Objective
	Course Structure
	Unit- 1:
	Unit– II:
	Unit – III:
	Unit – IV:
	Unit –V:

	Learning/Course Outcome
	Books for References :

	MCM5012  E – COMMERCE
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for References :

	MCM5013  FINANCIAL SERVICES
	Learning/Course Objective
	Course Structure
	UNIT: 1
	UNIT:2
	UNIT:3
	UNIT: 4
	UNIT: 5

	Learning/Course Outcome
	Books for References :


	SEMESTER IV
	MCM5401  CORPORATE FINANCIAL STATEMENT ANALYSIS AND REPORTING
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for References :

	MCM5402  FINANCIAL DERIVATIVES AND RISK MANAGEMENT
	Learning/Course Objective
	Course Structure
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for References :

	MCM5403  GST AND CUSTOMS LAW
	Learning/Course Objective
	Course Structure
	Unit I:
	Unit II:
	Unit III:
	Unit IV:
	Unit V

	Learning/Course Outcome
	Books for References :


	MCM5490 PROJECT REPORT
	Learning/Course objectives
	Learning/Course Outcomes
	Books for Reference:

	MCM5491 COMPREHENSIVE VIVA VOCE
	Learning/Course objectives
	Course Structure :      The comprehensive viva voce examination should be based on the theoretical knowledge, skills and the practices which the students have undergone in the period of two years.  It is based on all the courses the students have stud...
	Learning/Course Outcomes
	Books for Reference:
	MCM5014 DATA ANALYTICS
	Learning/Course Objective
	Course Structure
	UNIT I :
	UNIT II:
	UNITIII:
	UNIT IV:
	UNIT V:

	Learning/Course Outcome
	Books for References :

	MCM5014  FUND MANAGEMENT IN COMMERCIAL BANK
	Learning/Course Objective
	UNIT I:
	UNIT II:
	UNIT III:
	UNIT IV:
	UNITV:

	Learning/Course Outcome
	Books for References :



